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Studio 1 — Argumentation and meaning-
making in an emerging field

RQ:

Come si struttura un
sistema di significati
In un settore
emergente?




Regolatore - Imprenditori

) b  ENAC (Ente Nazionale Aviazione Civile)
nel 2014 inizia a formulare regolamenti
sull’'uso dei droni

-

—

* La comunita di imprenditori e utilizzatori
organizza eventi (fiere, conferenze) in
cui invita ENAC a partecipare ai dibattiti

 Dati raccolti: 25h di presentazioni e
discussioni registrate e trascritte (2014-
2017)



Metodo d’analisi: Argomentazione retorica
(Toulmin, 1958)
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Example

- What is a Drone?
- A drone is an aircraft

Ground.: drones fly and
occupy the airspace

lechnically this vehicle is defined at the European and

ICAO level as an aircraft. Being an aircraft, it is
subject to our discipline, this is because these vehicles

fly, they occupy some airspace. (ENAC officer, 2014)

1

Warrant: aircraft that occupy
the airspace are subject to our

discipline

Backing: ICAO establishes it

Claim: a drone 1s an aircraft



Ground: CTR are usually too
large (especially in Umbria)

Ground: the same job it used

to take weeks of work can

Ground: Without aeronautic Claim: Drone pilot must gain

Claim: Professionalism is

Ground: Complex projects
needed [to develop the field]

have had unsatisfactory

culture drones can harm - aeronautic culture results.
people and things (drones are T
risky)
T Warrant: Human competences
. are the core and pertain both to
Warrant: Aeronautic culture aeronautic and technical
ensures safety .
notions
Backing: safety principles can T
be apprehended through Backing: Drones are both
training and education aircraft and tools
Ground: The probability of Claim: Drones cannot fly in Ground: Tn Spain the drone

Claim: Some rules are too
restrictive

!

Warrant: Controlled airspace
blocks many drone operations

f

Backing: The aeronautic
definition of CTR is not
consistent with drone
operations.

Claim: drones offer

be competitive advantage

performed in one day with a

drone

Ground: drones fly and
occupy the airspace

f

Warrant: “professional”
devices allow to save costs
without loss in quality

f

Backing: drones are tools

Claim: a drone is an aircraft

_ >

f

Warrant: aircraft that occupy
the airspace are subject to our
discipline

Backing: ICAO establishes it

being hit by a drone might be
high in certain cases (drones
are risky)

f

Warrant: No one must be hit
by a drone

Backing: ENAC is a not a
private company

Ground: a 7-kilogram object
in an airplane’s jet engine can
have a catastrophic impact

f

Warrant: drones and airplanes
may share the same airspace

f

Backing: drones are aircraft

Ground: aircraft models are
for fun, while you can equip a
drone with technology and
sensors for business purposes

f

Warrant: the distinction is
based on the purpose of use

f

Backing: Traditional aviation;
aeroclub regulations

certain (crowded) areas

Ground: Without rules, in the
event of accident, you are
subject to incrimination

Claim: drones can be highly
dangerous

Claim: a drone is an aircraft,
not an aircraft model

business struggles

f

Claim: Rules enable drone .
Warrant: If rules are uncertain,

- .
operations people risk losing the invested

T money

Warrant: Rules serve to T

everyone’s safety and help

everyone Backing: Business cannot
T flourish under conditions of

uncertainty

Backing: No one owns the
airspace.

Claim: drones serve to monitor

Ground: drones can help in
and prevent

nuclear catastrophes, detecting
radioactivity sources

f

Warrant: drones can carry
specialized sensors

f

Backing: drones are tools (and
not only aircraft)

Ground: drones serve to
transport sensors

[

!

Warrant: a tool is any means
to achieve some predefined
objective

Backing: 77?

Claim: Market does not take
off without a stable regulation

Claim: a drone is a tool



Ground: Without aeronautic
culture drones can harm
people and things (drones are
risky)

f

aeronautic culture

Warrant: Aeronautic culture
ensures safety

Backing: safety principles can
be apprehended through
training and education

being hit by a drone might be certain (crowded) areas

Ground: CTR are usually too
large (especially in Umbria)

Claim: Some rules are too
restrictive

!

Warrant: Controlled airspace
blocks many drone operations

f

Backing: The aeronautic

high in certain cases (drones
are risky)

Ground: Complex projects Claim: Professionalism is
Claim: Drone pilot must gain have had unsatisfactory needed [to develop the field]

results.
Warrant: Human competences
are the core and pertain both to
aeronautic and technical
notions
Backing: Drones are both
aircraft and tools

Ground: The probability of Claim: Drones cannot fly in
_ >

Ground: In Spain the drone
business struggles

!

Ground: Without ruleg, in the
T event of accident, you
subject to incrimination

]
=
@

Warrant: No one must be hit
by a drone

Backing: ENAC is a not a
private company

Claim: Rules enable drone
operations

-

!

Warrant: Rules serve to
everyone’s safety and help
everyone

Backing: No one owns the
airspace.

Warrant: If rules are uncertain,
people risk losing the invested

money

Backing: Business cannot
flourish under conditions of
uncertainty

Claim: Market does not take
off without a stable regulation

to take weeks of work can be
performed in one day with a
drone

definition of CTR is not
consistent with drone
operations.
Ground: the same job it used Claim: drones offer
- 5

competitive advantage

f

Warrant: “professional”
devices allow to save costs
without loss in quality

f

Backing: drones are tools

Claim: drones can be highly

Ground: a 7-kilogram object
dangerous

in an airplane’s jet engine can
have a catastrophic impact

f

Warrant: drones and airplanes
may share the same airspace

f

Backing: drones are aircraft

Ground: drones can help in
nuclear catastrophes, detecting
radioactivity sources

Claim: drones serve to monitor
and prevent

f

Warrant: drones can carry
specialized sensors

f

Backing: drones are tools (and
not only aircraft)

Ground: drones fly and
occupy the airspace

Claim: a drone is an aircraft

_ >

f

Warrant: aircraft that occupy
the airspace are subject to our
discipline

Backing: ICAO establishes it

Claim: a drone is an aircraft,

Ground: aircraft models are
not an aircraft model

for fun, while you can equip a
drone with technology and
sensors for business purposes

!

Warrant: the distinction is
based on the purpose of use

f

Backing: Traditional aviation;
aeroclub regulations

transport sensors

Ground: drones serve to

[

!

Warrant: a tool is any means
to achieve some predefined
objective

Backing: 77?

Claim: a drone is a tool
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blocks many drone operations
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Backing: The aeronautic
definition of CTR is not
consistent with drone

private ¢6

Claim: Dydnes cannot fly in
crowded) areas

Claim: Market does not take

Ground: In Spain the drone
off without a stable regulation

business struggles

Claim: Rules

nd: Without rules, in the
operations

event O ident, youlare
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everyone
everyone
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Backing: No one owns the

enable drone

P

arrant: If rules are uncettai
people risk losing the invested

f
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flourish under conditions of
uncertainty

airspace.

operations.

Ground: the same job it used
to take weeks of work can be
performed in one day with a
drone

Claim: drones offer
B E— L. -
competitive advantage

f

Warrant: “professional”
devices allow to save costs
without loss in quality

in an airplane’s jet engine can
have a catastrophi

Backing: drones are tools

Warrant: drones and airplanes
may share the same airspace

Backing: drones are aircraft

Ground: drones can help in
nuclear catastrophes, detecting
radioactivity sources

Claim: drones can be high
dangerous

Warrant: drones can carry
specialized sensors

Backing: drones are tools (and
not only aircraft)

Claim: drones serve to monitor
and prevent

v

f
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Claim: a drone is an aircraft, Ground: drones serve to

Ground: drones fly and
occupy the airspace

Ground: aircraft models are
for fun, while you can equip a
drone with technology and
sensors for business purposes

Claim: a drone is an aircraft )
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Warrant: aircraft that occupy
the airspace are subject to our
discipline

Backing: ICAO establishes it

not an aircraft model transport sensors

!

Warrant: the distinction is
based on the purpose of use

f

Backing: Traditional aviation;
aeroclub regulations

Claim: a drone is a tool
.

!

Warrant: a tool is any means
to achieve some predefined
objective

Backing: 77?




Come questo metodo puo servire per CREST?

* PILOT 1: Il patrimonio culturale
delle montagne fra climate
change e Monocultura turistica

* Dati: Forum, focus group,
dibattiti (online e offline)




Studio 2 - Multi-dimensional collective
identities in clusters: Serra-Gaucha region

RQ:

Come contribuiscono
alla definizione di
un’identita collettiva i
diversi attori di un
cluster geografico?




Produttori — Consumatori - Intermediari

EBREVIN

INSTITUTO BRASILEIRO DO VINHO

ABE

Associacao Brasileira de Enologia

* || Settore del vino brasiliano e
guasi totalmente localizzato in
Serra Gaucha (~¥90%)

* | principali attori hanno di
recente (2001) iniziato a
sviluppare un sistema di
indicazioni geografiche

 Dati raccolti: 2445 unita di
testo (574 pp. da lbravin; 399
pp. da Abe; 1472 articoli da
Adega) ~ 2.4 milioni di parole



Metodo di analisi: Topic Modeling

* Procedura algoritmica di Natural Language Processing per analisi del
contenuto di dati testuali

 Ciascuna unita di testo (o documento) trattata come bag-of-words: La
co-occorenza frequente di parole all’interno di unita riflette i temi e
significati (topic) sottesi ai documenti analizzati

* Qutput del topic model:
* Matrice topicsXwords: liste di parole interpretabili come topic

* Matrice documentsXtopics: distribuzione di probabilita indicante in che
proporzione ciascun documento € composto dai vari topic
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moacir
deputado

fundovitis

estadual
deblasi

alceu

passarin
governador
schiavenin

chuvas

chuva
vindima
cachos

colheita
maturagio
primavera
poda
colhidas

ciclo
temperaturas

floragdo
inverno

sanidade

safra
granizo

brotagdo

climaticas
planta
quilos

douro

alentejo
touriga
crasto

espordo
Ibv

roriz
bairrada
vintage
baga
medo

quinta
portugal

niepoort
roquette
alentejana
herdade

tinta
portuguesas
porto



Topic correlation network




Interpretazione dei topic focal

Topic2

Topic8 Topicl2 Topicl4 Topic39

NATIONAL MARKET TOP PRODUCT CLUSTER IDENTITY INNOVATION PROGRAMS NATURAL

ENVIRONMENT

sparkling Serra Gaucha Gls

Highest Prob

market
world
brazil
producers
quality
years

do
country
today
each
great
consumer
brazilian
people
still

about

tue

new
product
many

FREX
consumer
sell
market
markets
mister
marketing
consumers
tell
rolland
thing
european
business
believe
industry
exist
need
opinion
communication
understand
image

Highest Prob
champagne
sparklingwine
sparklingwines
method

brut

pinot

grape

years

noir
traditional
chardonnay
fermentation
region
bottles
bottle
charmat
home
prosecco
Monday
process

FREX
method
charmat
champagne
champenoise
prosecco
perlage
bollinger
champagnes
champagne
asti
lees
franciacorta
krug
meunier
bubbles
dig
sparklingwine
dégorgement
clicquot
brut

Highest Prob
grape

region
winery
vineyards
production
brazil
valexdosxvinhedos
sparkling
wineries
winemaker
south

years
producers
serraxgaucha
valduga
miolo

valley

grape

core

still

FREX
valexdosxvinhedos
pintoxbandeira
indication
montexbelo
origin
geographic
farroupilha
serraxgaucha
viniferas
serra
almadén
county
moscato
valduga
trellis
italic
aprovale
spreader
vineyard
fine

Highest Prob
grape
production
sector
ibravin
program
producers
companies
products
quality
wineries

pas

embrapa
about
national
agriculture
project
rioxgrandexdoxsul
juice
development
Ministry

FREX
pas
processing
sebrae
implantation
program
register
practices
micro
colonial
mapa
seminar
supply
decree
rural
ministry
dangers
livestock
kelly
safety
laren

Highest Prob
crop
grapes
harvest
year
quality
maturation
years
climate
time
raining
good
days
producers
grape

any

still
vintage
acidity
some

rain

FREX
raining
rain
vintage
curls
harvest
maturation
spring
pruning
harvested
cycle
temperatures
flowering
winter
sanity
crop
hail
budding
climatic
plant
kilos



A multi-dimensional model

of a cluster’s identity
market
Identity
product




Actors role in shaping cluster’s identity

- lestimate |Std.Error [tvalue| Pr(>]t])!

Topic2 (market):
SourceAbe (interc)
SourceAdega
Sourcelbravin

Topic8 (product):
SourceAbe (interc)
ourceAdega
Sourcelbravin

"

opicl2 (identity):
ourceAbe (interc)
ourceAdega
Sourcelbravin

)

opicl4 (innovation):
ourceAbe (interc)
ourceAdega
ourcelbravin

"

wwm

Topic39 (nature):
ourceAbe (interc)
SourceAdega
Sourcelbravin

wn

0.015976
0.018021
0.016785

0.007639
0.011914
-0.00411

0.015187
0.005928
0.011884

0.03059

-0.02596
0.11036

0.015626
0.003672
-0.00122

0.007384
0.008461
0.00981

0.00511
0.006036
0.006303

0.006867
0.007373
0.008591

0.00943

0.01002
0.01157

0.005911
0.006572
0.007369

2.163
2.13
1.711

1.495
1.974
-0.652

2.211
0.804
1.383

3.244

-2.591
9.543

2.643
0.559
-0.166

0.0306*
0.0333*
0.0872%

0.135
0.0485*
0.5147

0.0271*
0.4215
0.1667

0.00120**

0.00961**
<2e-16***

0.00826**

0.57632
0.8682

Significance levels: ***p < 0.001; **p < 0.01; *p <0.05; * p<0.1

IBRAVIN
(Wine producers)

ABE
(Wine professionals)

National

market

Top
product

Cluster

ADEGA
(Wine enthusiasts)

Identity



Come questo metodo puo servire per CREST?
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 PILOT 2: Le Comunita attorno a
Venezia: turismo, narrazioni
multivocali e coesione sociale

* Dati: Comunicati stampa, blog,
documenti programmatici



Studio 3 — Shades of participation: intercultural
initiatives in a museum of cultures

RQ:

Come un museo mette in atto
pratiche di partecipazione
culturale persequendo i valori
della diversita e
dell’inclusione?




Amministrazione del museo — Comunita
migrantl

{4
A2 S
Comune a

* || comune di Milano nel 1999
destina un ex sito industriale a
museo per ospitare le collezioni

JRE etnografiche

CULTURA
* Nel 2011 le associazioni diasporiche
vengono invitate a partecipare alla
pianificazione delle attivita

Mtlano MUDEC F9) okbo  © Nel 2015 il Mudec viene inaugurato
; e si iniziano a realizzare le iniziative
participate

e Dati raccolti: documenti (~600 pp.);
22 interviste



Metodo di analisi: Caso di studio
longitudinale (approccio dialettico)

* Ricostruzione storica del caso

* |dentificazione di momenti di svolta/rottura che definiscono fasi
distinte
* Analisi delle “opposizioni” intrinseche alle iniziative di partecipazione

caratteristiche di ciascuna fase
Phase 1 | break 1 | Phase 2 } break 2

\UER

Time

oppositions




Fasi e opposizioni dialettiche

PHASE 1: EARLY
CONCEPTUALIZATIONS (1999-2010)

PHASE 2: BOTTOM-UP
PARTICIPATION (2011-2015)

PHASE 3: STEERING
PARTICIPATION (2016-2019)

PHASE 4: CRITICAL
PARTICIPATION (2020— ONGOING)

Organising processes are
purely conceptual and
rhetorical

The idea of participation is
tightly connected to the
material objects of the
collection

Significanza storica

VS.

Democrazia decisionale

The previous materiality-
oriented participatory
approach is dismantled in
favour of the active
involvement of the migrant
communities through the
City-World Forum and
Association

Democrazia decisionale

VS.

Efficienza organizzativa

The bottom-up approach
creates management issues

As City-World Association
abandons the project, the
Network Office of the
municipality takes over the
participatory programs
adopting a mono-ethnical
focus

Auto-rappresentazione

VS.

Identita museale

The mono-ethnical approach
is abandoned since it created
folkloristic representations

The Network Office devolves
decision-making power to
highly-educated actors with a
migratory background

Programs are geared towards
migratory subjectivities

Partecipazione intellettuale
Vs.
Dimensione comunitaria



Ancient ic Critical approach

o Elitism
Living people efficiency Folkloristic
eeeeeeeeeeeeee



Phase 2

.

Ancient Direct Authentic Critical
i self-narration | |  theory

Living Organizational Folkloristic Elitism
pppppppp

contradiction tension dialectic = paradox



Come questo metodo puo servire per CREST?

e
4

P%Io
Museale
delVeneto

* PILOT 2.1: Scavo partecipato /
scavo di comunita

 PILOT 2.3: Il costituendo Museo
Nazionale di Archeologia di
Venezia al Lazzaretto Vecchio

e Dati: Interviste, osservazioni
etnografiche
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